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Press Release
Diversity “a business must” for Procter & Gamble.

“"All the data I've seen in 30 years of being in business — and all of my personal experience at
P&G over the last 23 years — convince me that a diverse organization will out-think, out-
innovate, and out-perform a homogenous organization every single time”. A. G. Lafley,
Chairman, president and Chief Executive-the Procter & Gamble Company.

P&G reaffirms its commitment to diversity in the Middle East and confirms its support to the
Arab International Women’s Forum conference in London.

London, the Arab International Women Forum Second Annual Conference, October
22-24, 2003. "Diversity is a perfect fit with P&G’s own values. By giving all of our employees
- women and men - choice about how, where and when they work we can help them achieve
their professional goals whilst maintaining some balance in their lives.” said Nada Dugas, an
External Relations Associate Director for P&G’s Middle Eastern operations and one of P&G's
most senior Arab women.

“Our presence at the AIWF forum underlines our commitment and support to discuss the
issues of gender and racial diversity and equality in the region. To win in the global
marketplace requires us to be as in touch with our consumers all over the world as we possibly
can be - it's a question of mirroring the outside world inside our culture and day-to-day
operations. Arab women in particular, are having an important commercial, financial and
economic role in society” she added.

P&G is bringing about 10 Arab women representatives from Saudi, Egypt, Morocco, Lebanon,
Turkey and Pakistan P&G offices to attend the AIWF second annual conference. “The AIWF is a
unique opportunity for us to learn and share our learnings” said Hanan Heikal, P&G’s global
diversity leader and one of the presenters at the conference. “We're trying to go beyond the
basics. Diversity awareness and support training courses are deployed across the company.
Working from remote locations is getting more common. Our employees can typically reduce
their working hours, work from home, take sabbaticals and join women’s networks” she added.

“I'm delighted to see P&G taking such an active role in AIWF 2003” said Haifa Al Kaylani,
Founder and Chairman of the Arab International Women Forum. "“They’re true pioneers in
gender diversity and their work is helping female development capabilities in Arab/Islamic
countries whilst respecting local cultural guidelines. It's inspiring and I am delighted that P&G
are lending their support to the work of AIWF and sharing their wide knowledge and
experience” she added.

About P&G

Two billion times a day, P&G brands touch the lives of people around the world. The company
has one of the largest and strongest portfolios of trusted, quality brands, including Pampers®,
Tide®, Ariel®, Always®, Whisper®, Pantene®, Bounty®, Pringles®, Folgers®, Charmin®,
Downy®, Lenor®, Iams®, Crest®, Actonel®, Olay® and Clairol Nice 'n Easy®. The P&G
community consists of nearly 98,000 employees working in almost 80 countries worldwide.
Please visit www.pg.com for the latest news and in-depth information about P&G and its
brands.

For more questions about diversity programs at P&G
Hanan Heikal, P&G global diversity leader, heikal.h@pg.com

European Media Relations contacts:
Nada Dugas, P&G External Relations Middle East, dugas.nd@pg.com

Andrew Fisk, P&G Corporate Communications, Europe + 32 2 456 5656, e-mail fisk.aa@pg.com
ENDS.
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